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As information demand and data volume continue to grow, organizations are
faced with the challenge of analyzing and disseminating that information in a
timely manner. That’s why Best-in-Class companies already are adopting
visual discovery over traditional Business Intelligence (BI), resulting in
responsive, self-service analytics.
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AS THE DECISION-MAKING R
WINDOW SHRINKS,
AGILITY IS THE KEY

It comes down to getting the right information to the right people at the right time.
We surveyed hundreds of organizations to identify Best-in-Class, industry average
and laggards in information agility. This is based on their ability to find information
needed in the time required, the average elapsed time to add a column to an existing
report, and time to create a new dashboard.
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A CLOSER LOOK AT
THE BEST IN CLASS

100% - Best-in-Class companies, already using the most agile and
responsive analytic solutions, are more likely to use dashboards,

0% H . . . .
° in-memory analytics and visual data discovery tools.

80% I
70%

@ 60% |-
&
. 2 50% f-
Best-in-Class °
& 40%
(-]
= ()
I Industry Average 30% |-
n=199
20% |-
Laggards 10%
0%
Dashboards In-memory analytics Visual data discovery tools
- /

ass organizations aren t
nteractive

Best-in-Cl :
j i touse!
just more likely .
t00ls, they're also more hkel;c/) to
distribute them. Roughly 50%
of Bl users across the board have
to static, traditional B,

B OSERS WY

v\sug\: PATA V‘ﬁowy

access ,
reporting. However, almost twice ) )
as many Bl users have access 55 A 49 A

i i hboards of
to interactive das -
visual data discovery fools at Mﬁ%;ﬁ;;“‘me
Best-in-Class companies. o

THE FINDINGS

The reports are clear: Interactive Bl allows for agility in the face of decreasing business
response time. Forty-four percent of the organizations that use just interactive Bl tools
are always able to provide business managers with the information they need, in the
timeframe required. This holds true for just 17 percent of the organizations that rely
solely on traditional BI.

Companies that have complemented their traditional Bl solutions with the interactive
approach are almost 50 percent more likely to consistently meet the needs of business
managers than those that rely solely on traditional Bl solutions. A highly visual approach
to Bl can liberate business managers and transform their decision-making by ensuring
they have access to the right information at the right time.
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